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i May the good Christmas spirit fill every
' heart during the Holidays and alwaysl .
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All the best things come in little packages—that's why we are sending you our best

wishes for '49 in a Singl-Vu Carton.

We address it to all our friends in the Macaroni Industry—which literally means the

entire Industry.

We of the Rossotti organization join together in hoping that the year.ahcad will
bring full realization to all your present expectations . . . that 1949 will be most

successful and profitable for you all.

To one and all—we express our decpest heartfelt wishes for

A Merriest Christmas and the Pappiest of Netw Pears

0oty

SINCE 1900

ROSSOTTI LITHOGRAPHING CORPORATION

ROSSOTTI WEST COAST LITHOGRAPHING CORP.

'NORTH BERGEN, N. J.
5700 THIRD ST.. SAN FRANCISCO 24, CAL.

SALES OFFICES: PHILADELPHIA « BOSTON « ROCHESTER » JACESONVILLE » CHICAGO
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A Revised List of *'Co-operators” That Returned
One-Cent-A-Bag Contracts to December 10, 1948

Nemes of new signers of conlracls received aller November 8, 1948, appear in thelr alphabelical order In italics,

American Beéauty Macaroni Co,, Iicnw:r, Colo,
V. Arena & Sons, Inc.,, Norristown, Pa.

Bay State Macaroni Mfg. Co., verett, Mass,
Mrs. Becker Noodle Co., Cleveland, Ohio

. W Bochm Co. Pittsburgh, Pa.

Buitom Products, Inc., New York, N. V.

Carmen Macaroni-Weber Noodle Co., Bell, Calif.
Crionial Fusilli Mfg. Co., Brooklyn, N. Y,
Columbus Macaroni & Noedle Co,, Cleveland, Ohio
The Creamette Co., Minneapolis, Minn.
Cumberland Macaroni Mfg, Co., Cumberland, Md,
Delmonico Foods, Inc., Louisville, Ky.

The DeMartini Macaroni Co., Inc., Brooklyn, N. Y.
G. D. Del Rossi Co., Tne,, Providence, R, T,

El Paso Macaroni Co., EI Paso, Texas

Faust Macaroni Co., St, Louis, Mo,

Favro Macaroni Co., Scattle, Wash.

Tort Worth Macaroni Co., Fort Worth, Texas
Galioto Brothers Co., Chicago, TII.

Gallo Macaroni Mfg, Co., San Jose, Calif.

Givia Macaroni, Inc,, Buffalo, N. Y.

Gioia Macaroni Ca., Inc.. Rochester N. Y,

Golden Grain Macaroni Co., Seattle, Wash.

Gonch Food Products Co., Lincoin, Nebraska

A. Goodman & Sons, Inc., “.ong Island City, N. Y.,
Grand Macaroni Co., Chicago TII,

L I. Grass Noodle Co, Inc., Chicago, 11l

Ideal Macazoni Co., Cleveland, Ohio

Indiana Macaroni Co., Indiana, Fa,

Htalian American Paste Co., San Francisco, Calif,
*Kansas City Macaroni Co., Kansas City, Mo.
Kientrel Noodle Co., Inc., St. Louis, Mo,
LaPremiata Macaroni Corp., Connellsville, Pa,

V. LaRosa & Sons, Inc., Brooklyn, N, Y.

La Vita Macaroni Co., Chicago, 111,

Megs Macaroni Co., Harrisburg, Pa,
Mill-Brook Macaroni Co., Minneapolis, Minn.
Milwaukee Macaroni Co., Milwaukee, Wis.
Minnesota Macaroni Co.. St. Paul, Minn,
Mission Macaroni Co., Seattle, Washington

Monett's Noodles, Columbus, Ohio

Musolino-Lo Conte Co., Boston, Mass,

C. I'. Mueller Co,, Jersey City, N. J.

National Macaroni Mfg. Co,, Garfield, N. J.
New England Macaroni Co., Providence, K. 1.
Antonic Palazzolo & Co., Cincinnati, Ohio
Paramount Macaroni Mfg, Co., Inc., Brooklyn, N. Y.
Frank Pepe Macaroni Co., Watcerbury, Conn.

The Pfaffman Co., Cleveland, Ohio

Prince Macaroni Mfg. Co., Lowell, Mass.
Procino-Rossi Corp., Auburn, N. Y,

Quality Macaroni Co., St. Paul, Minn.

Ravarino & Freschi, Inc., St. Louis, Mo.
Refined Macaroni Co., llrm:klyn,' N.Y.

Rocco’s Macaroni Mfg. Co., San Diego, Calif,
Roma Macaroni Mfg. Co., Inc., Chicago, .
Ronco Foods, Memphis, Tenn,

Ronzoni Macaroni Co., Inc,, Long Island City, N. Y.
Peter Rossi & Sons, Inc., Braidwoad, 111,

Roth Noodle Co., Piusburgh, Pa.

A. Russo & Co,, Ine., Chicago, 111,

A, Russo & Sons Macaroni Co., Cleveland, O,
Sanacori & Co., Brooklyn, N, Y.

Santa Rosa Macaroni Factory, Samta Rosa, Calif,
G. Santoro & Sons, Inc., Brooklyn, N. Y.
Schmidt Noodte Co., Detroit, Michigan

Skinner Maaufacturing Co., Omaha, Nebraska
Sorrento Macaroni Co., Inc,, Trenton, N, J.

St. Louis Macaroni Mfg. Co., Inc., St. Louis, Mo.
U. S. Macaroni Mfg, Co., Spokane, Wash,
Vimeco Macaroni Products Co., Carnegie, Pa.

V. Viviano & Bros. Macaroni Mfg. Co., St. Louis, Mo,
Weiss Noodle Co., Cleveland, Ohio

A. Zerega's Sons, Inc., Brooklyn, N, Y.

*Including its subsidisrics -

Macaroni Manufucturers, Ine., Wichita, Kansas
Pacific Macaroni Co,, Lus Angeles, Calif,
Porter-Scarpelli Macaroni Co,, Salt Lake City, Utah

NOTE, Noames of firma whose contracis are recelved after December 10th will be added to the revised list in the lanuary issue.
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" ENRICHMENT

" BY WAFER '

MERCK ENRICHMENT PRODUCTS

MERCK & CO,, Inc, RAHWAY, N. J.
Manufuctunring Chiosnisls
New York, N. Y.+  Philedelphia, Pa. + St Louis, Mo, +  Chicago, IIL,

Elkton, Va. + Los Angeles, Calil.
In Canador MERCK & CO., L1d., Montreal + Toronto «  Valleyfield

AT YOUR SERVICE
TO MEET THE
OPPORTUNITY

OF ENRICHMENT

Merck & Co., Inc., foremost in en.

* richment progress from the very

beginning of this basic nutritional
advance, brings its technical shill
and varied experience in food en-
richment to the service of the ma.
caroni #ad noodle manufacturer.

Concurrent with the establish-
ment of new Federal Standards of
Identity, Merck has specifically de-
signed two enrichment products to
fucilitate simple and economical en-
richment of your products:

(1) A specially designed mixture for
continuous production.

(2) Convenient, easy-to-use wafers
for bateh production,

Here are two enrichment products

planned to assist you in making a

preferred product, accepted by nu-

tritional authorities and a vitamin-

conseious public,

The Merck Technical Staff and
Laboratories will be glad to help
you solve your individual enrich-
ment problems.

MERCK ENRICHMENT PRODUCTS

Merck pravides an oulslanding sarvice for 'he

milling, baking, csrsal, and macareni "~

dustries.

® Merck Entichment Ingredients (Thlamne,
RibeNavin, Niacin, Iron)

@ Marck Viiamin Mixtures for Flour Entlchmant

® Morck Breod Enrichmant Wafers
® Marck Vitamin Mixtures for Corn Producl
Enrichment

® Merck Vitamin Mixtures ond Woler: 1o
Macoren] Enrichmend

i Guaranly 0/
Furily and Reliabilily

e ————— T R St
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each and every Cloverbloom egg is...

1's such painstaking care that safe.
guards the quality of Cloverbloom
Frozen Egg Yolks . .. helps you make
better nomlles — nodles of superior
lNlavor and finer texture,

From the seleetion of breakfast.
fresh eggs to theie quick-lreezing,
Armour guards this quality. Careful
and continuing tests are made ‘o keep
Cloverbloom Egg Yolks free of shell
amd fibre — 10 maintain their deep
color. their fine flavor, their solids
content of 43% or more,

Tt weana betiaw Noodlea

When you use Cloverbloom Frozen Egg Yolks,
you'll be sure of finest quality in your nuolles,
You'll save time and trouble, too, hecause Cliner-
lllllilﬂ'l l"l'ﬂ'n"l'll I':’.".' \.“]LF are -'II“SI_\i |'l"|l|\ o use,
always uniform. Armour  produees Cloverhloom
frozen whole epps, whites, sugared and - salted
yolks; spray-powdered whole eggs, whites, valks,
yolk blewd, meringne and stabilizer, ‘

ARMUUR*

GENERAL OFFICES +  CHICAGO 8, ILLINOIS

CREAMERIES
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"You command the best when you demand
Commander Durum Products.”

) FANCY

SUPERIOR

'SEMOLINA

No. 1

COMET

O STANDARD No.1 |

SEMOLINA

COMMANDE

CAMPANIA
- DURUM
PATENT FLOUR

R MILLING COMPANY

MINNEAPOLIS 1, MINN.

e
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Export Holiday Apparently Ended

Macaroni manufacturers are rightly worried over the
loss of their export market, passing from its peak carly
in 1948 to a mere dribble by mid-year. The drastic lower-
ing of the demand for macaroni products for shipment
to Italy, Greece and other European countries for relief
and general purpose under the Marshall Plan has affected
even those manufacturers who were not interested in the
export trade, because it caused the firms whose surplus
production was sent abroad to turn to the domestic market
for an outlet,

Even manufacturers that for real or fancied reasons
are not supporting members of the National Macaroni
Manufacturers Association's unselfish program of in-
dustry promotion have seen fit to compliment it on its past
accumprishmcnls with respeet to gaining for the trade a
lucrative export market while it lasted and for its untiring
efforls to revive the business under the more normal con-
ditions affecting all forcign trade,

Sensing the decrease in this lucrative market as early
as last June, the National Association was put on the
alert to combat any developments, to be in a position to
take advantage for its members and for the industry gen-
erally of any opportunitics for improvement that might
present themscelves or—to warn of impending dangers,
When the adverse trend was definitely established, the
Assciation at its special meeting in Chicago in September
app+inted a special American Macaroni Export Committee
to «xplore the possibilitics of getting our Government to
con'nue buying macaroni and spaghetti for relief pur-
po~ and to encourage .other Governments to include this
foo ! in their purchases,

The Association’s Director of Research, Benjumin R.
Jacls, speaking for hat special committee, has regularly
adviseqd l?m members of the situation as it changed from
weel 1o week, Despite everything that the committee
cou’d do, the export market continued its gradual decline
umtil by early fall it had practically disappeared. .

. The attitude of the Ttalian Government with respect to
s preference for raw materials rather than finished
fm‘[\. expresses the general thinking of all other countries
receiving aid under the Marshall Plan or the assistance
made available by the Economic Cooperation Administra-
tion (ECA), M. Jacobs' report to the Association mem-

s quotes an ECA statement made to an inquiring Con-

Bressman, which reads, in part:

. "“The Ttalian Government now states positively that
it does not wish to import macaroni from the United

¥ SRS RRAINT

States or clsewhere, Representatives of that govern-
ment emphasize that adequate plant capacity is avail-
able in Italy for the production of the total macaroni
consumption of the Talian population, and that the
unemployment problem in that country is acute. Un-
der such circumstanees, the lalian Government con-
siders it essential thit its very limited dollar resources
should be used 1o the greatest possible extent for raw
materials, whether derived from Ialian exports or
through ECA financing, should be used to the great-
est possible extenmt for raw commadities, such as
wheat, rather than for the more expensive finished
goods, such as macaroni. The Ttalian Government

_contends that this policy will contribute to the reduc-
tion of unemployment and, at the same time, pro-
vide more dollars for industrial recovery.

“As a matter of general policy, the ECA considers
the Halian position to he reasonable and basically sound,
Furthermore, the Halian position is considered to he
in the best interest of the United States since the ef-
feetiveness of the UL S, expenditures through ECA
in support of the Ialian economy is directly dependent
upon the extent to which Italian-carned dollars are
ceonomically used.”

Commenting on the stand taken by FCA. Director of
Research Jacobs says: “Inmy follow-up wo. ~, | was told
that the Export Committee would only be wasting its time
in trying 1o get, on any terms, cither the ECA or the
Italian Government to consider buying finished macaroni
products. 1 was also advised that a commercial Ttalian
delegation consisting of  Halian millers and macareai
manufacturers had persuaded the Talian Government 1o
import only wheat and flour, or wheat alone, ana to afow
them to make the macaroni that is consumed in Italy,

“From another source | am advised that Taly is now
under almost normal production and that macaroni prodd-
ucts of good quality are available there for less than 11
cents a pound—a price which 1 believe could not be met
by American manufacturers after paying freight, insur-
ance, special packaging, inspeetion and such.”

What is true in Haly, is also true in Greeee and other
former heavy buyers of American macaroni and spaghetti.
Apparently the macaroni export holiday is av an end and
the American manufacturers will have to turn to some
planned educational and promotional program to increase
domestic consumption.




A PRACTICAL APPROACH

to ydur

ADVERTISING PROBLEMS

PART U
The Newsrzjwr As An Advertising
Medium

NCE the small businessman has
discovered his need for an adver-
tising program and has established a
budget to cover his program, he then
faces the important problem of select-
ing the right type of advertising media.
Generally speaking, there are four
types of media which are most com-
monly used by the small businessman
—the newspaper, radio, outdoor posters
and  direct-by-mail.  Supplementing
these media, of course, are such mis-
cellaneous methods as house organs,
car cards, motion picture trailers,
novellies, directories, window displn_vs,
counter displays, sampling, sky-writ-
ing, publicity stunts, handbills, cou-
pons, exhibits and demonstrations, and
others,

Niefore the businesstuan sciects his
media, he must fi? determine just
what objective, or «.15%, he wants his
advertising dollars to perform. Ts it
1o move = certain item of merchandise
off Yis shelves 7 a big hurry, or is it
to build a name 1 restige, good will and
general public acceptance of his busi-
ness as an institution in his communi-
ty?

Tn studying the ad rantages and dis-
advantages of the four common media
under consideration—newspaper, radio,
outdoor posters, and dircct mail—it
will hecome evident that, while all four
are qualified to do both jobs, some are
better suited to aiding quick sales while
others are more qualified to build pres-
tige.

The cost of any advertising medium
is not of paramount importance when
the lask is one for a quick-pull medium,
for here a rapid and profitable return
on the advertising dollar invested is
possible. Cost becomes a major factor,
however, when the advertising task is
building prestige, confidence and good
will, Tn this case many dollars must be
invested over a period of time with .o
quick results apparent, but with a def-
initely aceumulating tangible value,
This is a job of a long-pull medium.

By W. FRANK WELCH

President, The AD-VER-TIS-ER, Inc.,
Fort Wayne, Indiana

Although much space could be de-
voted 1o the development of a history
of the four media to be considered
principally in this scries, and an clabo-
rate technical discussion could be en-
volved, it will best serve the interests
of the small businessman to set forth
the advantages and disadvantages
briefly of the various media. By com-
parison, he will be able to determine

Editor's Note: This is the second of
a series of four articles dealing with the
problems encountered by the small busi-
nessman in atlempting to set wp an
intlligent, practical and productive ad-
verlising progrom, The author is the
head of one of the largest outdoor ad-
verlising compmies in the country, but
he writes withou! bias on various ad-
verlising media, aiming his remarks at
the businessman whose advertising
budget is limited, and who musi carry
oul his program withoul benefit of ex-
pert advice and council,

which medium, or combination of me-
dia, can be of greatest service for the
number of dollars invested in accom-
plishing his advertising objectives.

Now let’s look at the first medium to
be considered—the newspaner.

Almost every community has a news-
paper, whether it be a daily, weekly,
or semi-monthlv. Also, in most cases,
the laree city dailies are circulated in
the neighboring smaller towns, Here,
then, is a common medium that reaches
nearly all of the small businessman's
real and potential customers, regard-
less of where they may be,

Most newspaper offices are staffed
with  advertising salesnien who are
qualified to aid the businessman in his
space-buying problems. With his co-
operation, they can teach the merchant
the value of buying space on contract
to oblajn lower rates; the need for se-
curing certain positions in the paper
for ads with certain types of appeal;
the psychology of running ads at the
right time, and the differences in the
preparation of quick-pull and long-
pull copy.

The major advantages of newspaper
advertising are:

1. Practically everybody reads the
newspaper, giving the advertiser the

opportunity to rezch all incgiue groups,

2. Virtually every city, town and
hamlet has a newspaper, making this
medium readily accessible to any ad-
vertiser. A staff of advertising sales-
men, or solicitors, are on the streels
daily, calling on advertisers and pros-
peetive advertisers, making it doubly
casy for the adverliser to buy this
medium,

3. The newspaper is timely and news-
worthv, which guarantees readership
and aids the advertiser to obtain quick
sales reaction.

4. Tor the advertiser who desires
wider coverage than the immediate
urban area, the lareer newspaper offers
coverare, also, of its trading area.

5. The advertiser can specify spe-
cial position in the newspaper to reach
the type of reader desired.

6. The newspaper's daily publication
schedule (in the case of dailics only,
of course) and short closing date (an
ad can be ordered today to be in-crted
tomorrow) are advantages to the ad-
vertiser to whom the time factor is
important. For example, the filline sta-
tion operator, who knows by the v -ath-
er forecast that zero temperatur- - are
approaching, can quickly insert 1 ad
for anti-freeze,

7. An advertiser can get “in  anl
“out" of a newspaper any time de-
sires. He is not bound by con et
unless he wilfully signs a contr 1 10
take advantage of a reduced rat on @
contract basis.

8. The circulation of most n p>
pers is puaranteed. Tt is audit and
known absolutely before an ady stise
ment is purchased,

Now, then, some of these “.lan
tages” also can work to the disavan-
tage of the local advertiser. Point No.
1 (circulation) for example: In thi*
case, the small businessman doesnt
mind everybody reading his ad. but
he might well objcct to paying the cos!
of the “extra” circulation that permifs
everybody to read his ad, He knows
that the newspaper reader on the far
side of town, or the reader in ¢
suburban area is not necessarily a p”
tential customer of his store. Thus.ht

(Continued on Page 34)
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How General Mills' Durum Detectives Guard The Uniformity of Your Products . , .

MIDGET

WITH A

The equipment you see pictured above is a macaroni plant
in miniature, It's not very big, and it won't break any pro-
duction records, but you can be sure that it's doing a
king-sized job for you and your macaroni products,

This gem-of-a-little-machine is used by the Products
Control Department of General Mills. Its job is to take the
guesswork out of Durum wheat selection. To assure more
uniform Durum Products for yow.

From wheat field to sack, General Mills double checks
the quality of its Durum Products all along the way, Durum
samples are subjected to a rigid series of tests. Color and
other important qualities must be exactly right before the
finished product can be delivered to your factory.

Samples are milled in a special test mill, made into dough
and put through this miniature macaroni plant. A thorough
inspection, under controlled conditions, follows each op-
eration.

This exacting test procedure means better Durum Prod-
ucts for you, The utmost in quality and uniformity that can
be obtained from the Durum wheat available.

General Mills, Inc.

DURUM DEPARTMIENT

CENTRAL DIVISION CHICAGO 4, ILLINOIS
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. IRVING GRASS—Chicago, lll
Vice President
C. L NORRIS—Minneapolis. Minn. C. W, WOLFE—Harrisburg. Pa.
' President Advisor
ROBERT M. GREEN—Balaline, |
3 Public Relations Director
ALBERT RAVARINO—St, Louis, Mo,
Vice President
C. FRED MUELLER—]ersey City. N. |.
Vice President
3 |OSEPH PELLEGRINO—Lowell. Mass. PETER LA ROSA—Brooklyn, N. Y. HORACE GIOIA—Bullalo. N. Y.

Director. Region One Director, Hegion Two Director, Region Three

CHARLES PRESTO—Chicago. Il
Director, Region Four

H. DIAMOND—Lincoln, Neb.
Director, Region Six

GUIDO P, MERLINO—Seattle, Wash,
Direclor, Region Eight

PETER |. VIVIANO—Louisville, Ky.
Director, Region Five

THOMAS A. CUNEO—Memphis. Tenn.
Director. Region Five
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E. DE ROCCO—San Dicgo, Calif.
Director, Region Seven

VINCENT DE DOMENICO
San Francisco. Calil,
Assintant Director. Region Seven

EMANUALE RONZONI
—Long lsland City, N, Y.
Direclor-at-Large

MAURICE L. RYAN—St. Paul. Minn.

Director-at-Large
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CONTINUATION OF DIRECTORS, NAT'L MACARONI MANUFACTURERS ASSOCIATION

A <

LOUIS S, VAGNINO—SL Louis, Mo,
Director-at-Large

ALBERT 8. WEIS88—Cleveland. O.
Director-at-Large

gl : LLOYD E. SKINNER—Omaha, Neb.
. Director-al-Large

Report to Institute Co-operators—

The Good Work Moves Along!

That Is the Tenor of Public Re-
lations Director R. M. Green,
November 30, 1948

.

seven (77) contracts have Deen
signed to date, representing beter
than eighty per cent of the As

sociation Members' total produc-
tion. (See page 3).

The Macaroni Industry Promational
Program has made real progress in the
past six weeks.

“Operation Cross Country” s,
roughly, half through with over five
thousand miles of territory cast of the
Mississippi River covered. We have
talked to representatives of more than
114 Macaroni and Noodle Products
manufacturing firms in some forty-five
cities in seventeen slates,

We are meeting today with the St
Louis arca manufacturers and, be-
tween now and December 9, will see
manufacturers in Kansas City, Omaha,
Lincoln, Denver and Salt Lake City.
We will visit in the Seattle-Portland

Those Industry members who hove
heen sitting on the sidelines are sion-
ing up to promote their products aier
secing the form the program is g g
10 take and the thinking that is boog
done on it. We are confident that ¢l ~¢
to ninety per cent of the Industry vill
have joined in this effort by the prat
of the year.

Definite strides were made in N W
York at the Exceutive Committee [

ting better acquainted, we are get-
ting first-hand value of their ideas
and knowledge of their problems.
2—Additional support for the Mae-
aroni Industry Promotional Pro-
gram is being enlisted.  Seventy-

area before attending the big Pacific
Coast Convention in San Francisco,
December 13, Our follow-up will keep
us in the Los Angeles arca until ap-
proximately December 20, Detween
the 20th of December and the 1st of
anuary, we will cover Il Paso, Fort
Vorth, Houston, Shreveport, New
Orleans, Memphis and be back in St
Louis en route to Davenport, lowa and
Chicago. Our return 1o Chicago will
be in time to get set for the mid-year
meeting program_ at  Miami Beach,
Florida, January 24 and 25,

This traveling is accomplishing two
important things:

|—Personal contacts with Industry
Memlrers are being made, In get-

ing November 12 Public Relat ns
Counselors were interviewed and ¢
us ideas of what could he done 1 @
program on  various budget Tev s
They indicated that other industries 1
doing a real job and they had every
confidence that our Industry, with @
strong basie product, can cl’n equally
well. Recommendations for an aguiey
will be made by the Committee at ¢
mid-year mecting, After recommet -
tions have been made to the member
ship in convention and the agency ap-
pointed, we will be sending out matt i
by February 1. As of that date, we W!
have had the collections of two month®

roduction which will give us a R0
indication of how our budget is shaping
up.




FIRST FLORIDA WINTER MEETING

The Flamingo Hotel, Miami Beach

January 24 and 25, 1949

Momnday . Loy 24, the AN
cration amd lndustry Comierence
featuring the discussion of ~uch
subipect= as Plant Samitation aned
Produets urty © o on repon
o the Mo Products Foxport
Committee s reports of all Nsso
clinen comititlees onoourn n o
non el recommendations s lilor
pelation= =ty s they coneern
Neacaronl el |l].|!\l- amd agen
cral review of the Nssoctation’s
fingnees and future actnaties
Pucsday, January 23 the Tnsn
pute and Tnedustry Conferenee, T
turig the organtzation of the new
I incorpotated Nattonnl Macaron!
Tustinate, Ineorporatod, the ele
ton of etticers aned comuntiee ap
peantients Ihere will b roeprorts
first on the prelimmary work dene
owards nuhing i«---ﬂvlz the or
ganization. e work deme by the
pewly apprmited Tabihe Relatms
Dhirector sond the continumg hine
work on prodducts publivey Ty th
durtm millers. withoa probable ol
lustrated talk

O Sunediy precedme the e

SERVING YOU BETTER FROM
TWO CONVENIENT LOCATIONS

ularly ~schedulod Industry meet
g~ the Boand of  Dhrectors ol
the Natwmal Macarom AManuia
wrers Nesocttin will et te
wined ape ite PHS Dusimess aned
plan s program for U0

Ihere te sl more than the gonnl
Flornke sunshine e the program for
the AN mter Mecting new beng Planned
Naturally there will be cmpeviments i
ferent from thise that foatured the
Panary gatherings i the North, b
the business emd will ot be over
lnm',.lt'l‘ bt l]l\ l'l\--\l'.:h' lilhl"ll
e whole planmmg 1= Bl SINESS
CNDER THE MOST EXT WAL
WEATHER cONDETIONS

Ve alticradly anmetineed frem the N
wetation’s headpuarters, the MWinter
Meeting of the ontere medustry will In
held in the 1l T, Miann
Beach 30 Pl Toas beautiinl,
wleally Jocated Totel with all the win
er-time comvemenees that northermers
will engen. The ddates areat the
heght of th 1 winter vaation

wnantn, ] arrmgements s Lien

!H:|'|| o =l .|-I|l| Nl Idiwh a1 ne
double rooms for these wle
the  comvention,  with
;_'mnh'-\ Tev  LACatont tonnlle
factures  Alrendy many of
st atstle e b lt|||l.-~ll-‘ LTS
ieturers from Cangda 1o T
toom the Rocky Mountiams 1o 1h
lntie Crist
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CAPITAL

GRANULAE

Painstaking scientific reseorch, skilled
personnel, and constan! loboretory
control guarantee dependable uni-
formity in all Capital products.

CAPITAL FLOUR MILLS
AT

SAINT PAUL, MINN. ¢ BALDWINSVILLE, N.Y.

DIVISION OF
INTERNATIONAL MILLING COMPANY, GE N .OFFICES, MINNEAPOLIS V, MINN.
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CLERMONT CONTINUOUS AUTOMATIC
MACARONI PRESS, Model No. 1-A

For Short and Long Goods
with Automatic Long Goods Spreader Attachment

—

The long goods Spreader Attachmenl was designed to give superior quality
and large output. The quality is achicved by the rolling process of the press
and by the slow extrusion through the dies. The quantity ol (lpl)lell'l'I(lll";,
1000 |bs. per hoqr is secured by the large extrusion arca which produces and
!tilzlarouldu Ihre}f sticks on cach cut. Experl macaroni manufocturers know that
|h: f:;r;v:;r":o x;e::tl:::f‘lon. the smoother the product, the higher the color and

write for detailed information to

CLERMONT MACHINE COMPANY, INC.

266-276 WALLABOUT STREET BROOKLYN 6, NEW YORK |
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The machines shown above are the CLERMONT SHEET FORMER WITH B
APPARATUS, CLERMONT HIGH SPEED NOODLE C/TTER and the prelmt
drying unit of the CLERMONT CONTINUOUS Ntz -J2 DRYER. Space limil®
prevents showing the finish drying unit. Ther, i, the Finish Dryer maf
placed wherever most convenient and suitabla 7. racaufacturer’s plant—on
{li:or above or below, alongside of the setup pictmad or in a further contint®
.
This setup is fully automatic: Eggs are mixed and the egg liquid flows 3

EtY 14 TOUCH WITH US AND ¥

CLERMONT MAC

266-276 Wallabout Street
Brooklyn 6, New York
New York, U. S. A.

= ot
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OODLE SETUPS

(fficiency.

RMONT?”

busly with flour to the mixer of the Sheet Forming Machine which in turn forms
dough sheet. The dough sheet is fed automatically to the Noodle Cutter and
product conveyed from the Noodle Cutter to the preliminary drying unit, then
he Finish Dryer and finally is conveyed to the packing table, all in one contin-
18 qutomatic process.

s setup can be had for production of 600, 1,000 or 1,600 pounds per hour. Labor
ttothe bone, Irrespective of the output selected, ONE MAN DOES THE JOB!

100 MANY MORE ADVANTAGES
COMPANY, Inc.

Telephone: Evergreen 7-7540

BT SR VA
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CLERMONT NOODLE CUTTER, Type NA-2

with

THE MACARONI] JOURNAL

Automatic Stick Feed and Automatic
Spreading Attachment

The noodles can be made in any desired pre-determined fength.
They are dried on a stick similar to the process used in drying
of long goods macaroni. The machine is used extensively in
Central and South America and by the Chinese trade. Capac-
ity 600 1bs. per hour,

Write for detailed information to

CLERMONT MACHINE COMPANY, INC.

266-276 WALLABOUT STREET BROOKLYN 6, NEW YORK
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THE NATION IS RUNNING IN THE
RED

]. E. Jones

Washington, D, C., December—The
United States is spending more money
than at any previous period of peace
times.

Washington is told that I'resident
Truman will ask the new Democratic
Congress to increase taxes, The indi-
cations are that the Democratic Con-
gress will split on the issue of more
taxes, But nobody knows,

The latest forccast reveals that the
fiscal year ending June 30, 1949, will
show expenditures of more than 42
billion dollars, and that indicates a
deficit for the year of a billion and a
half dollars,

It is probable that the Truman plan,
even if it does include an excess-profit
tax will go through.

PROBLEMS RIGHT HERE AT HOME

Strikes increase the prices of all
umm_lfacmred goads, clothing, food,
housing, rents,.et cetera. The burdens
of World peace are carried by the
United States, and everybody knows
that the Marshall Plan has the approval
of the American Government and our
r'nple'. But the American people

aven't been given necessary support
and foreign aid for the United Nations
Organization. And unless that great
institution can do a better job than it
has in the past the United States may
lire of carrying the load indefinitcly.
i, if we should pull out, the Com-
munists will defeat all hopes of a
World peace. That would likely draw
the United States into another war.’

B L M U i L g

National Industries Service

COMMUNISTS

There scems to he a lot of fiddle-
dee and fiddle-dum as to whether a
Congressional Committee has a right
to question a witness as o whether he
is a Communist. The Department of

ustice seems to have no doubt about
its power to put suspected Communists
on the spot,

In our humble opinion the Com-
munist is a plain straight-out enemy of
the Government of the United States
and should be treated as such, We
may have to look upon the Communist
threat in Europe from one standpoint
—which is that the Russians are ap-
parently plain enemies of the United
States, Communists are traitors, and
they defy the American system of Gov.
ernment.

We already have had too many radi-
cals and trouble rousers in our United
States, and the idea of protecting Com-
munists who refuse to tell Congres-
sional Commiltees that they are loyal
1o the Russian plan, is defiance of our
ways of life. Every Communist should
be booted out of our country, The
United Nations should help protect the
United States.

TOO MANY BAD LOBBYISTS

There were 1,142 registered lobby-
ists representing about 500 organiza-
tions who are now in the spotlight be-
cause they are accused of “working
assiduously for special favors from
Congress.”

Nearly every movement of National
concern is represented by spokesmen
who appear before Committees of Con-
gress to present their cases. This is
rcc|ngnizcd as a perfectly legitimate
activity,

However, the Department of Justice
started an investigation into the extent

e L
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to which special groups, in appealing
to Congress, were complying with the
Lobhying Act of 1946, This law re-
quires registering and accounting for
how-much-it-cost. President Truman
says there is a “desperate attempt to
block the legisltive program® of the
new  Administration,

Congress  should know absolutely
what the suspected lobbyists are driv-
ing at, For instance, businessmen and
their lawyers have a perfect right to
state their views and opinions before
Committees of Senators, House Mem-
bers, and all Departments of the Gov-
ernment. These groups “will not harm
legitimate representation of any group
in Washington,” according to a state-
ment endorsed at the White House,

NEW POSTAL RATES

On January 1 new postal rates will
go into effect but these rates will not
affect first-class letter mail, post cards,
newspapers, magazines, library books
or pulilications of fraternal, scientific
or religious organizations,

Special delivery  packages will be
raised from 13 cents to 15 cents for 2

, pounds and gradually up from 25 cents

to 35 cents for 10-pound packages.
Yarcel post rates will be doubled in
some cases. Money orders will cost al-
most twice as much, Registered mail
jumps with heavy increases.

WATCH YOUR ROADS

There are lots more cars coming out
on the highways every day, which calls
for lots more careful and safe driv-
ing by you-all-and-company, There
should be no letdown on eareful super-
vision of all highways, particularly by
local authorities. The number of ac-
cidents and deaths on the highways is
tremendous, MR, AND MRS, DR1V-
ER: Drive Carefully,
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FIRST PACIFIC COAST CONFERENCE

Winter Convention for Convenience

of Western Manufacturers

Something new in the way of im-
proved, closer relations with manu-
facturers who cannot regularly attend
industry conferences elsewhere was
attempied this month as a move by the
officers of the National Macaroni Man-
ufacturers Association to prove their
interest in the welfare of the Industry
everywhere in the country, The mac-
aroni-noodle industry on the Pacihic
Coast has expanded materially during
the last decade and is now an important
factor in the trade, not only as it af-
fects business in their natural terri-
tory but because of the effect on the
industry in all sections.

Recognizing that only a few manu-
facturers can afford the time for dis-
tant traveling to the industry meetings
that are usually held in the central or
eastern sectors of the country, be-
cause of the prepondevence of the
plants in those parts, and the further
fact that long trips acvoss the country
are not only quite expensive but take
proprictors away fram their plants for
too long periods, the leaders wisely de-

de 1o feel out the real interest of the
western manufacturers by sponsoring
an all-coast conference on December
13, 1948, as a possible harbinger of
similar affairs in the years to come,

The TPacific Coast Conference,
though only a one-day affair, had all
the features of a normal industry con-
vention,  President C. L. Norris and
M. J. Donna, Secretary of the Asso-
ciation, other officers and directors as
well as some of the leading Central
and Eastern manufacturers and allieds
attended to supervise a program that
was of general interest to manufactur-
ers everywhere, including some fea-
tures that were of special concern to
western manufacturers because of their
local significance. In attendance also
was the Industry's new Public Rela-
tions Director, R, M. Green, to out-
line a program of improved business
relations and products promotion for
which there is a great and growing
need,

The program, owing to its haste of
preparation, was subject to last min-

ute changes, all for the good of the
conference. In addition to business
matter on the same basis of a general
convention, with leading Association
officers and outstanding allied spokes-
men in charge, there was the usual en-
tertainment for which the macaroni-
noodle industry is famous, such as a
complimentary  dinner  sponsored by
Buhler Brothers, Inc., of New York
City on the Sunday evening preceding
the convention with a showing of in-
dustry film and other entertainment,
and a group luncheon on Monday, De-
cember 13, with the Rossotti Litho-
graphing Company as hosts,

The Association officers and other
industry leaders are viewing with con-
cern the probable attendance to the
first Pacific Coast conference by West-
ern representatives, for the good rea-
son that similar meetings under na-
tional sponsorship are dependent upon
the response made to the current call
to conference as will be shown by the
registration roll,

(Official Program on Page 32)

Plan Now for Maximum Efficiency

from Your New Automatic Presses-
Our. Conaulting. fnginesring. Service.

—can be helpful to you in the planning and placement of equipment to insure the max-
imum of production and minimum operating cost.

I you are planning to install the new type ol automatic press . , . you will need to con-
gider: (1) revision of your present flour sifting equipment or (2) installation of a specially
designed automatic Champion Flour Sifting Outtit.

This calls for thought and study, as well as raw steel procurement, manulaciure and in-
stallation. You should take these steps well in advance of any plant change-over date
to avoid coslly delays in your production.

Our experienced service is yours for the asking and it involves no obligation. Our en-
gineers are qualified to advise you regarding layouts, measurements, capacity require-
ments and other details.

We invile your inquiries now—so as to allow plenty of time for completing these impor-
tant delails and to avoid delays in the delivery of co-ordinating equipment.

CHAMPION MACHINERY CO. {3i\dis

OVER 60 YEARS EXPERIENCE SERVING THE MACARONI INDUSTRY
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A Bakers’ Dozen
from Moultiwalls

Yes, you get a bakers' dozen from Multiwalls . . .

You needn’t worry about loss of measure through
flour sticking to the sides or in corners of St. Regis*
Multiwalls. Flour packed in these paper bags pours
more freely. There's no retention . ..

St. Regis Multiwalls also solve the problem of siftage.
Flour can’t possibly sift through the strong kraft paper
walls. This could mean an additional loaf of bread out
of every 100 pounds of flour.

And St. Regis Multiwalls are sanitary. No contami-
nating elements can ever reach the flour during pack-

aging, in transit, or in storage.

So spevify St. Regis Multiwalls for your next ship-
ment. It’s the wise way to order flour.

SALES SUBSIDIARY OF m ST. REGIS PAPEIR COMPANY

ST. REGIS SALES CORPORATION
230 PARK AVENUE « NEW YORKITN.Y.

MEW YORK « CHICAGO « BALTIMORE « SAN FRANCISCO « ALLENTOWN * OFFICIS IN PRINCIPAL CITIES
IN CAMADA: ST. REGIS PAPER CO. (CAN.) LTD., MONTREAL + HAMILTON +  VANCOUVIR

ST, REGIS — WORLD'S LARGEST MANUFACTURIR OF MULTIWALL PAPER BAGS

Sllew U. 8 Par OF.

.




Rice Diet Treatment for Heart Disease

Macaroni Products are Low-Salt Foods

Dr. Walter Kempner, Assistant
Professor of Clinical Medicine at Duke
University, Durham, N. C,, the orig-
inator of the rice diet as a treatment
for high blood pressure, heart and kid-
ney ailments, told members of the New
York Heart Association recently of
the encouraging results in the treat-
ment of these major killers of rivilized
peoples. The dict recomment.d—the
one which he has so successfully used
on hundreds of patients—consists en-
tirely of rice anc fruit, with a highly
restricted intake of salt,

“In 70 per cent of the 700 patients
with high blood pressure, most of
whom were seriously ill and had failed
to respond to other forms of treal-
ment,” Dr. Kempner reported, “the
rice diet for 35 1o 900 days proved
beneficial. Many of the patients with
extremely high hlood pressure returned
to normal after weeks or months of
strict adherence to the dict,

“The rigid dietary regime common-
I_I known as the ‘rice diet’ contains in
000 calories not more than 5 grams
of fat and about 20 grams of pro-
tein derived from rice and fruit and
not more than 200 milligrams of chlor-

ide and 150 milligrams of sodium, This
does not mean that the patient’s caloric,
intake is restricted to 2,000 calories ;
it varies according to whether weight
gain or weight loss is desirable in the
individual patient.

“The rice diet contains less sodium
and chloride (the two constituents of
table galt) than any other low-salt diet,
It is believed that the climination of
salt is responsible for a metabolic
chair reactiori feading in consequences
incompatible with the factors responsi-
ble for cardiovascular and kidney dis-
cases,”

Commenting on the report, partic-
ularly that portion that refers to the
low-salt contents of the rice diet, Dr.
G. Buitoni of Buitoni Products, Inc.,
New York City, wonders why maca-
roni products might not be a good diet,
saying “A few weeks ago 1 happened
to find the salt contents of various
foods, which are as follows: rice—25
mgms. 1o 100 grams ; bread—230 mgms.
to 100 grams; potatoes—21 mgms. to
100 grams; milk—50 nigms. to 100
grams; oat meal—62 mgm. to 100
grams and MACARONI—8 MGMS
TO 100 GRAMS."

“You will note,” continues this ..
thority, “macaroni is the food contiin-
ing the least salt. Therefore, if r v
is beneficial in the above-mention: |
special diets because of its very L
salt content, macaroni should be even
more so, in that its salt content is lv-<
than one-third of the salt content of
rice."”

Stressing the value of low-salt foods
in fighting high blood pressure, heart
and kidnzy discase, Dr. Kempner
states, "“The urinary excretion of so-
dium falls by 90 per cent in the course
of the rice diet and the urinary chlor-
ide excretion by 96 per cent. The
changes in sodium chloride and po-
tassium are not the only changes in
the mineral metabolism of patients on
the rice diet. The urinary excretion
of inorganic sulfates decreases by 82
per cent, the urinary inorganic phos-
phate excretion decreases by 62 per
cent,”

Dr. Buitoni makes a good point. His
thinking merits study and research in
connection with any program of prod-
ucts promotion because it concerns
health in which all consumers of foads
and all patients, 100, are pimarily in-
terested.

Otfices:
500 Com Exchange Bldg.
Minneapolis, Minn.

Ottima Darvam Flowr
the "' Fops”

tx Haodlle Ploan for. the panticalar
Manujactuner

A L Stanchiield, Tncorporated

MILLERS OF DISTINCTIVE DURUM SEMOLINAS
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Consolidated Macaroni Machine CorI:

CONTINUOUS AUTOMATIC NOODLE DRYER
Model CAND

We illustrate herewith our latest model dryi i i

: ¢ ying unit, which has been i i

{.:': the conlmuou.s. aulc.hmauc drying of Noodles. We also make similar u:;;e:::;l fog 'ﬁg:;?
uous, cutomatic drying of Short Cut Macaroni. Full specifications and prices upon request.

In addition to the equipment shown on th i i i
e oy B . n these pages, we still build standard mixers,

- I;dl;?RTm. We have a very choice selection of secondhand, rebuilt mixers, knead-
: hydraulic presses and other equipment to select from. We invite your inquiry.

156166 Sixth Street BROOKLYN, N. Y., U. S. A. 159171 Seventh Street

Rdd All C B i

to 158 Sixth Streel
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Consolidated Macaroni Machine Corp.

CONTINUOUS AUTOMATIC PRESS FOR SHORT CUTS
‘ Model SCP

The machine shown above is our Continuous Au-
tomatic Press for the production of all types of cul
macaron!, such as elbows, shells, stars, rigatoni, elc.

From the time the raw material and water are fed
into the water and flour metering device and then into
tho mixer and extrusion device all operations are con-
tinuous and automatic.

156-166 Sixth Street

Arranged with culting apparatus to cut all length: o
short culs, 4

Production. not less than 1,000 pounds of dried prod:
ucts per hour.

The product is outstanding in quality, appearace:
and texture, and has that translucent appearance:
which is so desirable.

BROOKLYN, N. Y., U. S. A. 159-171 Seventh Stree!

Write for Particulars and Prices

December, 1948
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Consolidated Macaroni Machine Corp.

CONTINUOUS AUTOMATIC PRESS FOR SHORT AND LONG PASTE WITH SPREADER
Medel ADS

The Continuous Long Cul Press with Automatic
Spreading worth while wailing for.

e Press thal automatically spreads all types ol
round goods, with or without holes, such as Spaghetti,
Macaroni, Zitl, etc,

Also all types of flat goods, Lasagne, Linguine, Mar-
gherite, elc,

Can be arranged with cutling apparatus for short
pastes also,

156-166 Sixth Street

The Press that produces a superior product of uniform
qualily, texture and appearance. No while streaks:
cooks uniformly.

. Production—800 to 1,000 pounds of dried products per
our.

The Press that is built for 24-hour continuous oper-
ation, and meels all requirements.

Fully automatic in all respects.

BROOKLYN, N. Y, U. S. A. 159.171 Seventh Street

Write for Particulars and Prices
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Consolidated Macaroni Machine Corp.
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CONTINUOUS PRESS FOR LONG AND SHORT CUT GOODS
Model DAFS
From Bin to Sticks without handling.

ghown above is our latest innovation. It

llTlll:: f::f;' continuous press consisting of a single unit
that will produce both long or short goods,

It ccn be changed from a short to a long goods press,
or vice versa, in less than 15 minutes,

Built also without cutting apparatus for producing
long goods only.

T?nis type ol press is especially adapted for small

plants which have space for only one continuous press
that can produce both long and short cut pmducﬁ
Production of this machine is 1,000 to 1,100 pounds :
short goods, and 900 to 1,000 pounds of long goods pe
hour, .

Produces a superior product of uniform quality. tex:
ture and appearance,

Fully automatic in every respect.

156.166 Sixth Streot BROOKLYN, N. Y., U. S. A. 159171 Seventh Strec!

Addreas All Communications lo 158 Sixth Strest
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CONTINUOUS AUTOMATIC PRESS FOR SHORT GOODS
Model DSCP

The machine illustrated above is our latest model
Continuous Automatic Pross for the production of Short
Cut Goods of all types and sizes.

By making some Improvements in this Press, we
have eliminated the defects which existed in our earlier
models, L AR |

The Short Cut Goods produced by this new model
e superior in every respect.

156.166 Sixth Street

This product is a revelation.

It is oulstanding in quality, appearance and texiure.

The mixture is unilorm, producing that translucent
appearance throughout, which is so desirable in maca-
roni products,

Production—Over 1,000 pounds net of dried products
per hour,

Designed for 24-hour continuous operation,

BROOKLYN, N. Y., U. S. A. 159171 Seventh Street

Address all communications to 158 Bixth Strest
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Consolidated Macaroni Machine Corp.
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LONG GOODS PRELIMINARY DRYER
Model PLC

The Dryer illustrated above is our latest innovation—an Automatic, Continuous Dryer for
the Preliminary Drying of Long Cut Macaroni, Spaghetti, etc.

All types and sizes of long cut goods can be preliminaried in this dryer. A return or
sweat chamber is incorporated in and forms a part of the dryer.

ifi i i ction with our Continuous.
Although it has been specifically designed to be usedmc.oniun . . .
Automatic Long Goods Macaroni Press, it can also be used in connection with the standard

hydraulic press where the product is spread by hand.

When used in combination with our Automatic Press, the only h.undling rer:;m.fed is !_::
placing the sticks on the trucks preparatory to their be.ing wheeled into the ﬁ.n'mhmg tlr:1 .
rooms, after the product has passed through the preliminary dry'er._ No labor is n.e:::las
for transierring the loaded sticks from the press to the dryer as this is done automatically.

Practical and expedient. Fully automatic in all respects.

156-166 Sixth Street BROOKLYN, N. Y., U. S. A. 159471 Seventh Street

e ST T
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GANGED NOODLE CUTTER
Model GNC

Double Calibrating Dral.e

THIE machine shown above is our very latest

model’ noodle culter and has been specially
designed for plants requiring a very large produc-
tion. It has been designed to facililate and expe-
dite the changing of the cuts with the least loss of
time. All the culting rolls are mounted in a single
frame and the change of cuts can be made in-
siantaneously. All that is necessary to elfcct a
change is to depress the locking attachment and
rolate the hand wheel, which will bring the proper
cutting roll inlo cutting position.

Any number of rolls. up to five, can be fur-

nished with this machine. This assortment will

take care of all requirements, but special sizes
can be furnished, if desired.

It has a length cutting knife and a conveyor belt
to carry the cut noodles to the collector for con-
veyance lo the noodle dryer or to the trays.

All culting rolls and parts which come in con-
tact with the dough are of slainless steel to pre-
vent rust or corrosion.

Machine is direct motor driven and molor and
drive are furnished with the same.

Write for Particulars and Prices
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Consolidated Macaroni Machine Corp.

156166 Sixth Street BROOKLYN, N. Y., U. S. A. 159-171 Seventh Street
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See Downward Food Prices

Abundant UL S, fod supplies are
<till working to hring about a lowered
food price Tevel but the downward
movement may be counteracted to some
extent by the upward movement of the
national ceonomy which serves to in-
erease demand and 1o boost manufie-
turing and distributing costs, aceord-
ing to Paul 8. Willis, president, Gro-
cery Manufacturers of America, Ine

Higher wages, the European Recoy
ery Program and the National Defense
Progeam are cited by Mr. Willis in a
‘\‘l'ill'-l'llll statement as wvpical econom-
e factors which temd 1o increase fur
ther consumer incame which, in turn,
increases demand,

“Nevertheless, current information
indicates that the downward trend of
fond prices has merely started and that
the stabilization level will not be reach-
el until sometime in 1949 The cco-
nomic factors referred o will temper
the decline but are not likely to stop it

“The chief reason for this, of course,
is the record-breaking 1948 farm crop
production which is large enough to
take care of the inereased demand. The
large crops have resulted in o substan-
tial reduetion of farm prices. An al-
livd reason is that foods which have
been in shortest supply—and therefore

the highest priced—are beginning to
loosen: up, lems such as meat and
dairy products, which figured so promi-
nently ininereasing the overall aver-
age of foud prices, are now either on
the verge of moving downward, or have
started the downward movement

The Cusiness Outlook

“Ihe outlook for hasiness is on the
hopeful side, The fact that food prices
hive evidently reached their peak and
are expected” o decline gradually
somewhat lower levels indicates that
the American people in 1949 will Tn
able 0 buy larger quantities, and a
greater variety, of food and grocery
products. Full employment and high
constmner income point o a continued
high purchasing power in the new year,
Girocery naufacturers should there-
fore he able 1o continue making pro-
gress in the expansion of industry dol-
lar volume,

“We will produce ample quantities
of ford in the next 12 months and there
is evidence that the American people
will have plenty of money with which
Lo ]lli.\‘ them.

“Grovery manufacturers are fully
awire, however, that competition for

December, 1118

Paul 8. Willis

the huying dollar will heeoine keener
the davs ahead and are prepared to use
andising techniques to full ad-
vantage, The introduction of new aml
exciting products, the improvements of
older produets, the wse of new pack
aging, aceelerated advertising and sales
promotion campaigns —all will work to
Lkeep the homentaker interested in foods
amd anxions toset the hest table pos
sible,”

December, 1948
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HAIL DURUM

Hail durum wheat, instrumental in the rapid development
of the macaroni industry!

Until an especially hardy variety of durum was brought to America
from Russia in 1898 by the United States Department of Agriculture,
our annual production was less than 100,000 bushels.

However, macaroni manufacturers were quick to realize the
advantages of the new wheat and the macaroni industry began to flourish
in America. In three years, durum production leaped to six
million bushels...and in 1947, almost 44 million bushels were produced.

As one of the important builders of a great industry, durum
may rightfully accept its place of honor in the wheat family,

Only the very finest quality durum is ever used

Whether your shipping case gluing and seal-

ing operation is large or small, cominuous or in ﬂlil'fing Kfng Midas Semolina. |
oceasional, you will ind PACKOM ase i }

gluing and sealing equipment to hclh'yuu. K I N G M I DAS F I.O u R M I ]_I_S

Where total volume is small, or where small
Minneapolis Minnesola ) ‘

runs are handled periodically, PACKO-
MATIC's hand.glue, helt compressivn sealer
is a preferred unit for the manual application
of adhesive and compression scaling of cases.
Equipment has feed table, glue pot and brush. -2 = o | |
Only une operator is required. s ~ ¥

~ For large or continuous production require-
s ® ’ . ments up (o 3,000 cases per hour, PACKO-
MATIC's wwtamatic Model 1) shipping case
gluer with helt compression sealer will reduce

Q costs in the handling of corrugated or heavy

Y

solid fibre containers . . . is adaptable to

practically any production requirement . . . . -7/’
. Pﬂ “om J Ic built for varying operating speeds . . . highly ‘h’l'ﬁ
0!

2, “iNERY
ACkacing MASg Ui rragusoM ¢

B ey lin ‘
|

flexible in the application of adhesive. A time, - / ?

el fLL labor and money saver. Awfomatic. A
For descriptive literature consult classified

telephone directory for nearest PACKO-

MATIC office or write J. L. Ferguson Com-

Chicage ® New York ¢ Boslon ¢ Philadelphia * Ballimers * Clevaland ¢ Danver pany, Route 52 at Republic Ave.,Joliet, Illinois. +

San Francisco » Los Angales * Seattle * Portiand ¢ Tampa * Dallas « New Orleans




Official Program, Pacific Coast Conference

Macaroni-Noodle Manufacturers
everywhere will be interested in the
official program of the Pacific Coast
Macaroni-Noodle Manufacturers
Convention in Hotel St. Francis, San
Francisco, Calif., Monday, December
13, 1948, as prepared by Secretary
M. J. Donna of NMMA.

Sunday—December 12, 1948

5:30-6:30 p.m. Reception — Host,
General Mills, Inc.

6:30.p.m. In Green Room—

Pre-Convention Dinner Honor-
ing Officers, Members and
Guests. Compliments of Buh-
ler Brothers, Inc. (O, R, Schmal-
zer, V.P.) New York

Movie—"Hidden Hunger"—Com-
pliments of Merck & Co, Rah-
way, N. J J

Monday (Moming), December 13,
1948, in Borgia Room
0:00 am. Registration—No Fee
9:30 am. Call to Order— )
Introduction of Presiding officer
by Assistant Director, Vincent
De Domenico, NMMA
The President’s Message
C. L. Norris, Minneapolis
Automatic Roll Call
10:00 am. Industry’s NMMA Ac-
tivities and Finances—M. J. Don-
na, Secretary NMMA,  Braid-
woad, linois
10:10 am, IWhy An Industry Or-
ganization—James T, Wil-
liams, Sr., [Past [DPresident,
NMMA o
10:30 am. PLANT CLEANLI-
NESS and INFESTATION
PREVENTATIVES — Lead-
er of discussion, C. L., Norris,
P'resident
The Government Angle—I1.
Nelson Elliott, District Agent,
I'redator & Rat Control, U. S,
Department of the Interior,
Sacramento, California
The Manufacturer's Angle—
(Guido P’. Merlino, Director
(Edward D. DeRocco, Direc-

tor .
(Vincent DeDomenico, Asst.
Director
General Discussion
12:00 M Noon Recess .
Group  Luncheon’ — Compli-
ments of Dobeckmun Com-
pany Cellophane Converters,
Oakland

Monday (Afternoon) in Borgia Room

1:30 pm. Call to Order—C. L.
Norris, President, NMMA
1:35 p.m. Reports of Committees
2:00 pm. FORUM — NATION-
AL MACARONI INSTI-

TUTE, INC.

2 A e T R R T

Introductory Remarks—D'resi-
dent C. L., Norris

Pertinent Facts—M. J. Donna,
Secy-Treas.

Practical Demonstrations  of
Needs and DPossibilities—R. M.
Green, I'ublic Relations Direc-
tor

General Discussion

3:30 p.m.  SYMPOSIUM-—Avail-

ability and P’robable Prices of
Raw Materials and Packaging
Needs in 1949,

Farinaceous Ingredients—Les-
ter Swanson, King Midas Flour
Mills, Minneapolis, Minnesota

Cellophane—Ed  De Lue, il
print, Inc, San Frano o
Thos, Bruffy, The Dobecks
Co.

General Discussion

4:30 pm. WINTER MEETI .G
—M

. J. Donna, Seeretiry,
NMMA
Introduction of New Subju s
for Discussion

Resolutions

5:00 pm. Final Adjournment
(This Program is subjecl to necessary

changes as conditions warrant.)

The First Pacific Coast Convention
of the Macaroni-Noodle Manufactur-

Eggs—Les Houy, Armour & ors and Allieds is open to any and all
Co., San Francisco, California o gee jnterested in the present and
Cartons & Labels—Alfred F.  future welfare of the industry.

Rossotti, I'res.,, Rossotti Litho-
graphing Co., North Dergen,
New Jersey

Respeetfully Submitted,
M. J. Doxxsa, Secretary

. ':'o -

“WE HAVE 3 GRADES OF NooDLES
WIN PLACE AND SHow /™

i~
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Lobbying Honorably and Effectively

Joe Meek, Executive Secretary, lllinois Federation of Retail Associations

ime of the best ways of calling at-
tentton 1o legislation in which we are
interested is by urging our members
to visit with their own Congressmen
and delegates to the state legislature,
to provide an intelligent understand-
ing of the effects of legislation. The
manner in which both you and your
members approach your  representa-
tives and senators and  array  your
“merchandise” for them to judge can
determine whether they will support
or oppose bills in which you are defi-
nitely interested,

Your obligation is to contact your
legislator at just the right time—if
at all! You sent him 10 Washington or
to the State capitol to do a job for
you. Presumably you have confidence
i him and on most oceasions vou can
leave him alone. Bug there will be times
when this legislator will genuvinely ap-
preciate advice and counsel, Tt may be
on a measure of a highly technical
character ; one in which both sides of
the argumient are very persuasive and
close; one in which the actual opera-
tions of 1vnur business may be at stake,
On such occasions vou would of
course, be expected not to simply wire
or blurt out “na™ or “ves™ but 1o dem-
onstrate your position just as you at-
tempt to sell your merchamdise . . .
hoping that your viewpoint will re-
ceive careful consideration and aceep-
tance, . ., Such action is far betier
home than at the cavita . . . on Tri
days, Saturdays or Mondays (let's let

After years of flight, growing numbers of Eu-
ropean refugees are seitling down in new homes
found for them by the International Refugee
Organization (IRO). At left, in the sparsely-
seltled farm lands of Venezuela, a homesteader

him have Sunday in peace!) when he
is at home! Such oceasions as demand
personal contact are very rare and very
far between.

is human, . . . He docs not want a
man_ “around his neck” all the time
gabbing about bills incessantly. . . .
He can be friendly to a man hut
abandon that friendship if gabbiness
is over-injected. He, like you, wants
to grant favors, He likes to be a good
fellow. Dut he has others to think
about ., . records to build up with other
people . .. a god rule is never 1o ask
something of a legislator if you have
good reason 1o believe that he will do
the right thing without your entering
into the picture,

Please be logical, understanding,
sympathetic, wise and cautious in vour
views on legislition. Never ask for a
vote unless it is absolutely necessary
10 do so . .. and never ask for that
vole unless you give pood, concise
reasons for vour request, . . . Guard
vour “credit,” don't dissipate it!

In shart, we helieve all amateur and
professional labbyists shou'd heed these

19 principles:
L. Realize the importanee of legislitive
work . . that construetive interests

must he active if democraey is o

snrvive. ’

Know vour lewislators, like them, he

loyal to them

b Dot poke fun at polities, Polities
is demoeraey at work!

4. Urge individuals 1o contribie 1o the
campaigns of good candidites

33

3

~

‘ New Homes and New Lives for Refugees

(right) fresh from a refugee camp in Europe
chats with his new neighbors, At right, a pair of
young displaced persons, who were among the
first group of refugees (o be admitted to the
Unlled Stales under a recently-approved law.

Know yvour man before he goes into
office. I e is not your iriend le-
fore he goes, he won't he after he
wets there,

Don't get excited over every bill in-
trocdced. . Konow the who, what
amd why hehind cach il il yon
can. Coneentrate on o few hills
Neat gentleman, always, hefore com-
mittees, everywhere

Don't take  credit for evervihing,
Congress or the Legisdature did the
work, after all—the legislators and
the fulhs who contacted them.,
Always invite legishitors as honored
guests at all meetings, They deserve
the attention, they ought 1w know
whitt you're tlking ahont, 100,
Dot diomn o legistator, 1f von can't
praise him, say nothing,

Don't be vindietive.  Praise vour
friends, ienore your cnemics

Selb your point of view as von sell
merclhandise. A<k only - for  the
chauee 1o sell, TEyvou Don't miake the
sale, Wlame the goods and not the
customer. Shine the product up and
Iry i,

Remember, there are always  two
silles 1o every question!

Realize that a legislator mnst please
riore than just YOUR group.

Don’t pester. If you're a friend don't
overdo it Don't try o capitalize on
riendship.  Remember the Golden

wity frome tryving too et lepis-
lation passed unless vou mnst have
it There are enongh laws now—a
slirn sight oo many !

Remember tlan for America 1o win
ceonomie penee there mnst be w fair
deal on all sides—not just your side,
Vote — Alwiays — For Fyervihing!
Think hefore vou vore!

Don't tahe yvonrseli too serionsly—
ever!
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| Flow Regulator provides a simple and dependable means of maintaining a
|\

JOhn Jo Cavagnar(w FOR REMOVING IMPURITIES FROM SEMOLINA OR FLOUR

- . SRS Richmond Gyro-Whip Sifters are the most modern and efficient means of sealp
IL n}‘qu neer S " ‘ \ ing away infestation. strings. preces of paper and other mpunties from semoling
and Muachinists

or flour before entering into process. and are available i 3 sizes with capacitics
i3 1 3 b \\ ¢
Halllson. I\. J- & = U. b i

ranging up to 10,000 Ibs per hous
L

constant flow of mix=water to miners 1 proportion 1o semoling feed rate

Besides these Silters. Richmond also provides Nugara Permaflus Magnets,

which can be used either for spout or chute mstallation They are recommended

as being particularly efficient i the removal of such impurities as fine metallic
particles and tramp iron

Specialty of )
Macaroni Machinery

FO- TROUBLESOME TECHNICAL PROBLEMS
Since 1881

N-A's Nationwide Service Division—composed of field experts familiar with

. the practical problems of cereal product processing . extensive laboratory facili-
a0 LTI N

ties and a stafl of laboratory techmcians - 1s always avatlable to your staff and
PPresses [ cansultants in the solving of enniching and feeding problems
K neaders
Mixers
Cutters K | Write today for detailed information on any phase of N-A Scrvice
Brakes '
Mould Cleaners
Moulds

All Sizes Up To Largest in Use

255-57 Center.:"ﬂ:
N. Y. Office and Shop  New York Cit¥)

WALLACE & TIERNAN COMPANY, INC., AGENTS FOR

~
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Need Competent Salesmen In Change

To Buyer's Market

If there is any field in which the
demand is still far in excess of the
supply, it s in competent salesmen
That's whint the Associated Industrics
of Cleveland, an organization of more
than LOOO manufacturing firms in th
Cleveland area, has found ina cheek
o the transition: from the seller’s 10
the buyer's market.

It owas learned thine every one of
103 salestmanagers in Cleveland com-
panies, despite their individual prob-
lems, agreed on one thing @ the smart,
well-trained sidesmam was a real cas
ualty of the late war. With competi-
tion beginning w0 et in, this is lecom-
ing more ad more apparent.

Off course, all industries are not af
fected as ver. Those allicd with the
still-hoaming automaotive, steel aml con
struction businesses report that at pres
ent it is all |1'|r.\ cam do 1o keep up
with orders, or take orders and il
them.  Even these, however, are plan-
ning for the future, and fundanwental
in their plans are well-rounded train
ing programs for members of the siles
forces,

The general attinude of  Cleveland
sales nanagers is hest reflected in 1
conmment of i vice president in charg

uf sales fora large tool factory. = Right
after the war,” he said, “the govern-
ment wis our biggest competitor. h
wirs dumping surplus nachines on
market.  Itomay have been o gl
thing, for it forced our hovs 1o go
out sl sell. This put us on our foes
right ot the beginning, and made us
pay attention to service, We inereasald
onradvertising  approprintion,  and
sought out the customer, Chr sies
force wirs enlarged, and the deidwond
climinated.”

Ananalvsis of the it secured In
the Associated Tudustries Birings one
faet inta sharp focus, Those companies
whose Lacklog of experience has taaght
them how o cope with the tluctuations
of business, and which have an estab-
lisheddl prewar prodduct, are mn wor
ried ahount the sitwation in spite of &
ngatening up bere and there in the
market. O the other hamd, war-hory
firms that duive haed o develop
merchandise o peacetime line are, i
somne cases, inding the going rough

A breakdown of the information
gathered  shows  <ales  managers are
mecting the problem this way @ enlarg-
ing =ales forces and conducting inten
sive  training conrses b re-edueinte

JTOURNAL

hieven by N

alesmen, improving customer

we facilities : bringing out new w16
and effecting ceconomics i man:
tring Iy improved weehnigues 1o
down rising prices; inereasing
tising budgets, and shanting alver
more directly 10 the enstomer ;o
ing designs of produet juckagn
effect a greater cconomy ; Dunilidnise
petitive spirit ameng sidesmen by
fering Lionus incentives: starting
rect nail compaigns o dealer o
broaedening lines  exereising mor
in the selectiom of salesmen: i
distrilution methods,

'p,w.z oN_THE FARM, WE Guys

AISE A Fuss,

‘tavse THose PAcNARsEP Fes Cer
BETTER Foop THAN US -

Bur THE FARMER SAys WE
SHoucDNT RAISE A SouND i

THEM PIBS BRING MoRe TV

US PeR Pounp/

Executive Olffices
55-57 Grand St.
New York 13, N. Y.

Exterior View—Lazzaro Drying Room

FRANK LAZZARO DRYING MACHINES

Joas Jalk !

SPEED DRYING

with

Lazzaro Drying Rooms

Plant and Service
9101-09 Third Ave.
North Bergen, N. ].

New York: Walker 5-00936—Phones—New Jersey: Union 7-0597
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When You [’”ltl/

Macaroni and Noodle Products

BY THE

BATCH METHOD
HS€ —

BY
CONTINUOUS PROCESS

METHOD
wo€—

EX

f :‘Ip"iu'.""m"h" Orange Libel B0201-S 05 ottered for the en Winthrop-Stearns offars 4 . i/ Bluc Labwl, ¥ A
clifni i g 2 Aol poevsds (YT (B
i 1" of macaroni produces o meet Fahoad Maondand O tor the entichment of macarom and n ol II.“ ¥1RANM
: let nlit.u.:n SO pounds of semolina—a convenent way to enrn Fobondd Stondavds Add twar s o 1 ll |' l;h\:“h Ilv\llnul
1w osize batch, L VSIRES (N RATHE: BRI VARTRARE: e
100 pounds of semaoling o the contimuonus Process '

0 i

¢ developed the gt taod-ennchiment tabler Proot ot ans

dcerntance rests an the face ehae the tablet method is now wo el
woennch dough

i
VIXTRAM. vou honow s the trade-marhed name
Stearny |

ol Winthrop
wamd ot food-conndment misure used or ennching
Hour by imallers practcally eveny )

state b the ion

B-E:T-S" rABLETS

OFFER THESE ADVANTAGES

1, AceuRNgy— SShnns tue e
pounds of semolina.

VEXTRAM®* =

OFFERS THESE ADVANTAGES

The original starch base car-
lc ABCURACY_ rier—froer flowing — befter
feeding—better dispersion,

-

No need for measuring—uo

2. ECDNﬂMY—- danger of wasling enrichment

Minimum vitamin potency loss

2. ECONOMY—

&

3. mase-

ingradients.

Simply disintegrate B-E-T-S in
a small amount of water and
add when mixing begins,

3. EASE—

—tauchanically added.

Just sot feeder al rate of two
ounces of VixiRaM for each
100 pounds of samolina.

Fowr Technically- Traimed Roprosentatires wn any maattor pu
Lo )

Address Inquiries 1o:

8 envichment of Macaroni wnd Noodlle freduce

Special Markels — Induitriol Division

i WINTHROP-STEARNS Inc.
170 Vorick Streat, New York 13, N. Y.

USE ng

Mm”"'i‘“‘""ﬁ Rensselaer (N.Y.), Chicago, S. Louis, Kansas Cily (Mo.), PN Stmanmg |

", Los Angoles, San Francisco, Porttand (Ore), Mallas and Atlanta. i
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The Greater North Dakota Associ-
ation, among other grain products, had
an interesting display of durum at
the International Livestock, Grain and
Hay Show at the Amphitheater in
Chicagn, November 27 1o December
4, 1948, Tn charge was B. E. Groom,
Chairman of the Board of Directors
of the greatest durum growing state.
He was aided by Mr. Schen, also an
official of GiiDA, who many years ago
was awarded a cup by the National
Macaroni Manufacturers Association
as the grower of the best durum in
several years of competition.

Commenting on his exhibit, which
attracted thonsands of interested show-
goers, Mr. Groom says: "Our durum
show was not so satisfactory as in
many former years for we lacked the
competition that was usually in evi-
dence, sometimes even teo much even
for us self-styled durum specialists,
but who on the whole would much
rather show our products and lose some
prizes and places, than to have too
little competition. The net result of
this show is that we went right down
the line without entries which were
carefully scanned and sorted before
coming down.

“We have black-point trouble this
vear and this climinated some of our
very hest prospects, The following is
the way our durum showings were
rated with test weights listed :

1. Gary Gibbons,

Lakota, N, D........ 65.8 Stewart
2. Gus Tweton,
Oberon, N. D........ 653 Stewart

3. Ralph Peterson,
Devil's Lake, N. D

4. Fred Ebel,
Fessenden, N. D......63.2 Kubanka

5.Don R. Groom,
Langdon, N. D....... 64.4 Carleton

6. Warren Howe,
Velva, N, D.........63.2 Stewart

“We expeet much more competition
at the Langdon Show next February
for the beautiful plague annually of-
fered by the National Macaroni Manu-
facturers Association despite the dam-
age to fine durum we usually produce
in North Dakota, There were only
rare ficlds that produced durum lasl
summer that was entirely free from
the “black-point” that cannot be en-
tirely eliminated in milling and which
contributes to more than ordinary black
specks in the finished macaroni prod-
ucts. Our scientists are constantly
searching for ways and means of pre-

63.4 (Not named)

DURUM EXHIBIT
at

INTERNATIONAL SHOW

venting black-point and we hope that
their research will soon develop ways
and means for avoiding it entirely.
“We had this year the finest display
of corn that T ever brought to the Tn-
ternational. Our corn was very dry and
perfectly matured, many of the ears
heing unusually large. On the whole
we are very much satisfied with this
showing this year. We had durum,
flax, broome grass sced, shelled corn,
and while badly outranked by Canadian
barley, we had the best barley in the
U. S, We fell down om oats but scored
well with sweet clover, alfalfa, beans
and all cor classes for our region.
“It was nice to see the interest taken

B. E. Groom

Chalrman, Board of Directors
Grealer North Dakela Assoc.

in our exhibit, especially that of the
National Macaroni Manufacturers As.
sociation in the person of its Seeretary-
Treasurer, M. J. Donna, who last year
had a fine companion exhibit with our
durum showing. It shows that the
interest of the macaroni men in the
wull:.n'n- of the durum farmers is sin-
cere.

Liguid, Frozen and Dried Egg Production,
September-October, 1948

Production of liquid egg during Sep-
tember totaled 17,752,000 pounds com-
pared with 10,350,000 wounds during
September Inst year, the Bureau of
Agricultural Economics reports.  Fgg
drying operations during the month
were on a much larger scale than a
year ago while freczing operations were
on a much smaller scale,

Dried egg production during Sep-
tember totaled 3,692,000 pounds, com-
pared with 184,000 pounds in Septem-
ber last year. Production consisted of
273,000 pounds of dried albumen,
215000 pounds of dried yolk, and 3,-
204,000 pounds of dried whole egg.
Production of dried cgg during the
first 9 months of 1948 totaled 39,862,
000 pounds, compared with 84,843,000
pounds during the same period last
vear. The Government has, from May
through October 15, contracted for
27,226,000 pounds of dried whole egg
for cgg price support purposes,

The production of 3,894,000 pounds
of frozen cgg during September was
58 per cent less than the 9,163,000
pounds produced in September last
year. Storage holdings on October 1
totaled 201,322,000 pounds, compared
with 216,762,000 pounds on October
1 last year and 233,193,000 pounds, the
October 1943-47 average. Withdraw-
als of frozen eggs from storage totaled
32 million pounds, compared with 17
million pounds during September a
year ago and an average September

a8

decrease of 28 million pounds,

Production of liquid egg during Oc-
tober totaled 9,63.{(!)0 pounds, con-
pared with 6,596,000 in October last
vear, Of the total October production,
1,734,000 pounds were frozen, £),1980),-
000 pounds were used for drying and
913000 pounds were used for -
mediate consumption,

Dried egg production during ¢ 1o
ber totaled 5,221.000 pounds, -
pared with 226,000 pounds in O ber
Iast vear. Production consisted + 2
(49,000 pounds of whole egg, 14 L
pounds of dried albumen and & 00
pounds of dried yolk. Producti of
dried egg for the first 10 mont:  of
1948 totaled 42,083,000 pounds, v
pared with 85,069,000 during the e
period last year, From May th igh
November {9 government  cont! ed
27,575,000 pounds of dried who! g
for cgg price support purposes.

The production of 1,73 000 pomds
of frozen eg during October w = &
per cent less than the 4,712,000 | anils
produced in October last year. g
holdings on November 1 totaled 170,
883,000 pounds, compared with 189
596,000 pounds on November | 3
year and 212.390,000 pounds, tht No-
vember 1, 1943-1947, average. W il
drawals of frozen cgg from siorakt
totaled 30 million pounds, compa
with 27 million during October a yef
ago and an average October decreast
of 41 million pounds.
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CARTON SEALER

Gives you these
important advantages

A Ceco Adjustable Carton Sealer gives you
more package production capacity per dollar
invested because of its extreme simplicity and
flexibility, Simultaneously seals both ends of
any size carton from 3" to 12" deep, from 30 to
120 per minute. No special experience is re-
quired for operation. No complicated gadgets

O p E R ATI N G co ST to get out of order. An inexperienced operator

Lowen

MAINTENANCE

can maintain and adjust machine setting for
dilferent size cartons without special tools.
Get details of this flexible, low cost, high pro-
duction machine today.

CARTON SEALER
MODEL A.3901-12

210 RIVERSIDE AVE, NEWARK 4 N. |
BALTIMORE » CHICAGO + JACKSON + PITTSBURGH
ROCHESTER + ST.LOUIS « SAN FRANCISCO
SAVANNAH + TORONTO
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Merck & Co., Inc., manufacturing
chemists. An article in Science maga-
zine by Fdward L. Rickes, Frank R.
Koniuszy, Norman G, Brink, Thomas
R. Wood, and Karl Folkers, reports
that crystalline vitamin B,, has been
isolated from a mold. This mold,
Streptomyces griscus, belongs o the
same species as that which produces
streptomycin, the new drug used so
successfully in the treatment of certain
types of tuberculosis,

The isolation of vitamin 1,, from
liver was first reported last April by
the same group, Their research was
aided by the clinical investigations of
Dr, Randolph West of the department
of medicine of Columbia University
and by the micrabiological tests of Dr.
Mary S, Shorh of the department of
poultry hushandry of the University
of Maryland, This ended a 22-year
search for the factor in liver that coun-

H. Kirke Becker, president of T'e-
ters Machinery Co., Chicago, is the
newly installed president of the Pack-
age Machinery Manufacturers Insti-
tute,

Discovery of

Crystalline Vitamin B,,
Crystalline vitamin By, for the treat-

ment of pernicious anemia, can now be

produced by fermentation, it was re-

vealed by the research laboratories of

teracts pernicious anemia, Other medi-
cal investigators have confirmed that
BB,, can be substituted for liver therapy
in treatment of this discase.

Other tests indicate that the new vi-
famin is an important nutritional item.
B,; speeds the growth and improves
the health of poultry and other animals
and is one of the most important ele-
ments of the so-called “animal protein
factor.”

In probing for By, sources other than
liver, the research workers found that

many natural products such as milk

PETERS JUNIOR CAR-
TON FORMING AND
LINING MACHINE senn
up 3540 carions per min-
ute, One operator required.

IT'S PROFITABLE
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wowder, beef extract, and  culiare
I:mlhs of several bacteria and n s
showed microbiological activity siv lar
10 that of the new vitamin. As th re.
sult of intensive investigations of ul-
ture broths from Streptomyces gris s,
& red erystalline mm!mtmui was i
el Tests proved this to be ide
with the I3, isolated from liver,

This achievement is similar tode o}
opments with other vitamins, Vit
B, (riboflavin), biotin, folic acid
other members of the 11 complex
known to be produced by maey bact ria
and molds,

e—

Robert William Foods
Buys Macaroni Plant

Robert William Foods, Ine., which
last month took over the Miller Food
Products Macaroni Co., has just pur-
chased the 61st St. Budget Pack Maca-
roni plant, Both are in Los Angeles,
Inereased demand on both the old Mil-
ler and the new DiGiorgio Egg Spagh-
efti lines prompted the purchase, ac
cording to Bab William, president of
the parent company.

The additional plant will triple the
company's production capacity,

It started operations immediately,
holding over most of the plants’ stafl
The company's main offices remain at
the 3451 Whittier Blvd. address.

PRODUCTION
TFhat (Counts.!

Today more than ever belore
labor and production costs
mus! be held down.

If you are not using PETERS
economical packaging ma-
chines to package your maca-
roni producis at present, it will
pay you lo investigate the
many advantages they offer.

High operating efficiency
and low maintenance costs will

YOUuR 0OLD FRIEND

Cotp oo (ymibonts

increase your profils.

BROADEASINES,

BACK THE \
pPusuUC RELATION S
AND

ProoveTS
mMoTioN
PREoND
You — THE

— i
ﬂAMUFAcTUF‘ R
Wikl
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Macaroni and
Noodle Products

Oneida packages give you maximum protection,
super strength and sound package construction, In
addition to these structural qualities you also get
this prize-winning, sales-building combination:

Brilliant Colors
Skillful Design
Beautiful Printing

Full Product Display

This combination will sell your short goods, long
goods and round goods like they have never sold
before! Your products will sell in the face of com-

petition both within the industry and from other
types of food products.

’Fake a look at the shelves of any food store that
carries macaroni and noodles. You'll see many types
of products. You'll find several types of packages
and many competitive brands. Your package, then,

HAS to be good to hold its own, to build repeat sales
+ + « volume sales,

Catch the eye ... and make them buy!!!

According to a recent DuPont survey, 48% of
all macaroni and noodle products are bought on
rn_'rqu!ae. In order to get your share of the big, fifty
million dollar macaroni and noodle market your
package must stand out enough to attract the eye,

be looked at .

.. examined . . . and BOUGHT!
Let Oneida show you examples of fine quality

packages. Let Oneida show you how economical i
I ) mical it
is to package this proven way. Let Oneida prove its

claim. Write today for samples and new prices.

ONEIDA
paper products, inc.

Plain and Frinted Specialty Bogs « Cellophane Envelopes « Printed Rolls and Sheets

Send us a sample of each
sizo carton you are now using |

vETERS Junior cAp.  cnd let us gshow you how PE-
TON FOLDING AND

CLOSING MACHINE

cloges 15-40 carions per mir-

ute. No operator required.

PETERS MACHINERY- CO.

4700 Ravenswood Ave. \ Chicago. 1

TERS machines can help solve
your packaging problems.

-RRr Ross =
——

The CHEF'S advice is heeded. The National Macaroni last!
fute’s “One-Cent-a-Bag” Promotional Fund Gets Necessar?
Manufacturers’ backing and Is now aiming at g0 per coo!
enrollment, For the lates! repori, see page 12

,

FORT WORTH, TEXAS o

Monufacturer and Converter

10 CLIFTON BOULEVARD, CLIFTON, NEW JERSEY @ LOS ANGELES, CALIFORNIA

e ST e T M SRS R S e g rFars = R i




Viviano's 45th

November 14, 1948, marked the 45th
anniversary of the marriage of Mr, &
Mrs. Salvatore of Carnegie, Pa.,
known familiarly throughout the Pitts-
burgh area as “The Spaghetti King.”
Commenting on the celebration and on
the events connected with it, the Press
of Pittsburgh says, in part: “Mr, Vi-

viano arrived in America in 1900 a
penniless immigrant. He became a rail-
road section hand and saved enough
money on which to marry and later
open a spaghetti plant in’ St. Louis,
Since then spaghetti and the allied

'HIE MACARONI JOURNAL

products have been the business of Sal-
vatore Viviano—and he has turned it
into a fortune with the aid of his wife,
his family and a group of ‘long-time’
employes.”

The occasion was also the seiting for
properly recognizing the Carnegic phil-
mithropist. He was honored as a Com-
mander in the International Order of

Mr, and Mrs, 8al-
valore Viviano re-
celved congratula-
tions on_ two

unds Novem-
g:: 14, November
15 was their 45th
wedding onniver-
sary, and Mr, Vivi-
ano received a
high Cathelle
honor for charity
work.

the Legion of Honor of the Immacu-
late Virgin Mary, being one of the few
Americans to be so honored.

The honoring of “The Spaghetti
King" followed a dinner held in Mr.
Viviano's factory where several hun-

December, 10048

dred well-wishers were assembled o
the occasion. The Very Rever il
Francis Smith, president of Tgue ¢
University, Pittsburgh, told how, <
the recent Worll War, Mr, Vivi
the 73-year-old president of \
Macaroni Products Company, has

en more than 100 tons of Ameri
made spaghetti,to the needy in |
On receiving his certificate and eml,

of office, and responding to the w

of praise, Mr, Viviano saied: MAL
"?.- gift of food and other charitic-
why not—that’s why I'min busin
.+ + 10 help others,”

—

American Wines

To the real lover of spaghotti, wine
is a natural accompaniment o a dish
of that luscious food,—almost as fa-
vorite combination as Crackers and
Cheese, Ham and Eggs and Bread and
Butter. Knowing this, macaroni men
are interested in the availability of
good table wines,

The 1946 production of wine in the
United States hit the astounding all-
time high of 177,634,000 gallons.

For the first time in the history of
our tountry we made more than one
gallon of wine for each person.

Americans  are not noted  wine
drinkers. Our annual consumption is
less than one gallon cach. This com:
pares with 30 gallons each in France,
26 gallons each in Ttaly and 19 in
Spain,
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STAR DIES

WHY?

Because the Following Results Are Assured

SMOOTH PRODUCTS-LESS REPAIRING
LONGER LIFE

LESS PITTING -

THE STAR MACARONI DIES MFG. CO.
New York, N. Y.

57 Grand Street

140 Lbs. Net

Duramber

Fancy No. 1 Semolina

Milled at Rush City, Mion

AMBER MILLING DIV'N.
of "U.G.T. A,

140 Lbe. Net

O NO. 1 SEMOLINA
Milled at Rush City, Mins,
AMBER MILLING DIV'N.
of LU.GT A

120 Lbs. Net

ABO Yolks.

ication.
Fancy Durum Patent 9—Soy Flour Analysis and Identification

@ Mitled st Rush City, Miss. |
AMBER MILLING DIV'N. tions.
of F.U.G. T A

says.

Amber Miiling Division of

Jacohs Cereal

Products Lahoratories

Inc.

Consulting and Analytical chemists, special-

izing in all matters involving the examina-

tion, production and labeling of Macaroni,
* Noodle and Egg Producls.

]—Vitamins and Minerals Enrichment As-

2—Egg Solids and Color Score in Eggs and

4—Rodent and Insect Infestation Investiga-

5—Macaroni and Noodle Plant Inspections.

;-h EQUIPMENT FOR SALE -
e followin
e o g equipment is all in good running
2—12Y3" Consolidated Vertical Hydraulic

Long Cut Presses complete with pumps

and motors ............cccreervesvennn@ach $1,300.00
1—1Y; bbl. Champion mixer complete with

motor and drves ...............cooereieirensiennens $400.0
1—13; bbl. Consolidated kneader com- )
plele with motor and drives......................5500.00

1—1Y4 bbl Lazzaro mixer complete with

motor and drives ..................o.covevvnneneen....$300.00
I—1%; bbl. Walton Kneader complete with

motor and drives ................cccnvrecrerrerenn... $400.00
1—De Francisci die mashing machine for
I El:rn: ::Iiiiu compll_ol? withl molor............. $150.00
-_ ozzi type preliminary long cut dryer $400.00
i—ll)glf; Stainless Steel NEW gSpqghreY;!i *

8 ... wennne..5100.00
4—131, ies: 3 Spaghelti 1

ti

. each § 25.00
6—11" Used Dies: 1 of each of the following:

each § 25.00

Magliette Lisci (Dltalini) E:I:::n:‘hl\f"“'

-\‘mlhtsli Elbows (Tubettini) Small B ows
1—10" Consolidated horizontal alr:;ﬂ t?:ﬁh"" b
press complete with pumps and mo-

088 ... $1,000,00
15—11" Used Dies: 1 of each of the fol-

Tuberti

Jhe Home of

STAINLESS STEEL

*

YNow

STAINLESS STEEL
DIES WITH
STAINLESS STEEL

PINS
*

SMOOTHNESS
GUARANTEED
100%—

NO MORE
REPAIRING

*

Write for Information

LOMBARDI'S
MACARONI

it . o JOWIRGE L vssnn0GCh S 40.00
F ARMERS UN|ON GRA'N Benjamin R. Jaccbs, Director ;:1 :fih:ll:d Eéfﬁ.l’?ng:l'ﬁ'." 'éﬁé‘:'ﬁgc,-,-"»- . D I E S
TERMINAL ASSOCIATION 156 Chambers Street ., B g

Milla: New York 7, N. Y. Milwaukee Macaroni Co., Inc.

1667 No. Snelling Ave. SL. Paul, Mina. Rush City, Minn. 3210 No. Pierce St. 805 Yale Street, Los Angeles 12, Cal.

e —

Milwaukee 12, Wis.
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The MACARONI JOURNAL

Buccessor to the Old Journal—Founded b‘ Fred
Becker of Cleveland, Ohlo, in 190

Trade Mark Registered U, S, Patent Office
ounded in 190
A Publication to Advance the American Macaronl

usts
Published Monthly :1 mr.: National Macarons
Manulaciurers Association as its Ofclal Organ
Edited by the Secretary-Treasurer, P. 0. Drawer
No. 1, Braidwood, 1il,

PUBLICATION COMMITTEE

C. L. Norrl
A, Irving Grass....
Frederick Muelle
bert Ravarino
. J. Donna.veesens

BUBSCRIPTION RATES

ited States and Pos, ..$1.50 per year in advance
ther North American

UAMEIES  werosas 2.00 per year |n advance
eign_Countries . 3.00 per year in advance
ngle Coples 4.4 seesann +«15cenls
ack €COpiEs connnves sssenssennns srssannsdd cents

SPECIAL NOTICE
COMMUNICATIONS—The Editor
news and articles of interest to the Maca
Industry, All matters intended for publication
must reach the Editorial Office, Nraidwood, 1L,
0o Ister than FIRST day of the month.

THE MACARON! JOURNAL assumes no
responsibility for views or opinions expres ¥
contributars, and will mot knowingly advertise
itresponsible or thy concerns.

The publishers of THE MACARONI JOUR.

AL reserve the right to reject any matier
wrnished either for the advertising or reading
columns.

REMITTANCES—Make all_checks or dralts

yable ta the order of the National Macaroni
fanufacturers Association.

solicits
ronk

ADVERTISING RATEB

Display Advertising..coiaees Rates on Application
Want Adeeecerssarisannniase 50 Cents Per Line
Vol XXX December, 1848 No. 8

| pledge allegionce to the Flag of the
United Stales of America, and to the re-
public for which it stands, one nation in-
divisible, with liberty and justice for all”
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Celebrates 35th
Anniversary

November 13, 1948, marked the an-
niversary of a business generation, for
it was just over a third of a century
ago—November 13, 1913—that Wal-
lace and Tiernan Co., Inc., was found-
ed. On that day this year Charles
Frederick Wallace and Martin T. Tier-
nan—founders of the company—ioined
with all members of the organization to
colebrate its 35th anniversary, The
occasion was markad by a half holiday
for all employes, and a concert by the
company musical clubg and a dance in
the evening.

In informal remarks to the main of
fice personnel in Belleville, N. J., Mr.
Tiernan recalled the early davs of the
company and his and Mr. Wallace's
trials and tribulations in the building
of a business. Despite humble hegin-
nings, however, the company has
grown through the years o a place of
respect in the community and in all its
ficlds of activity.

At the slart, it was not unusual for
the two founders to work together
building a machine and then go out to
find a customer before they could be-

in to build the next unit. Today Wal-
ace and Tiernan and Associalcli Com-
panies are among the leaders in the
field of water purification and are en-
gaged in such other activities—all ben-
cficial to mankind—as flour processing
and enriching, the manufacture of
pharmaceuticals and the design and
manufacture of lighthous: apparatus
and other aids to navigation. A world
wide organization services the products
manufactured in the DBelleville and
other plants,

—_—

Promoting International
Relations

While touring in Mexico last Au-
gust, Secrelary and Editor M. J. Don-
na was pleasingly entertained by the
chief Executives of the three big mac-
aroni manufacturing plants in Monter-
rey, namely: La Industrial y Pastas,
S.A., Pasa— Products Alimenticios,
S.A. and Marlinez, S.A.

Visiting that city at the same time
were Mr, & Mrs, i-‘r:mk Lombardi of

. G g A Ml

Mrs. Lena Lombardi (left), Mrs. Aval-
ina Gﬂ'r!;ﬂﬂ DimMuﬂing:nnd duugl:r

Los Angeles. Mr, Lombardi is presi-
dent of Lombardi Macaroni Dies and
with his wife was enjoying a business
vacation South of the border.

The quintette, Mr. & Mrs, Frank
Lombardi, Sccrulary Donna, his daugh-
ter, Mrs, Leo I3, King and his brother,
S, V. Donna thoroughly enjoyed the
hospitality of the friendly manufac-
turers, the finale being, not the bull
ring, but the beer garden.

Good, Easily-made
Spaghetti Sauce
Housewives who have neither the

time nor the inclination to make the
regular Italian Spaghelli Sauce, will

December, 11048

find the Mushroom Spaghetti Sau - a
welcome change. A quick and « .y
sauce for any of the many typee of
macaroni-spaghetti-egg  noodle -
ucts can be made by combining «ne
10%4-ounce can of cream of mushr om
soup and a half cup of milk in the 1p
of a double hoiler. Heat over hot -
ter. Serve with spaghetti or iy
types of macaroni food cooked to 1.1,

-

Ollie the Owl

Peep and Chirp opened a restaurant
called the Dird Cage. They did a good
business from the start, but Chirp, the
go-getter, was never satisfied with re-
sults. Night after night the tables were
filled, vet, Chirp growled at the till.

“We gotter get a floor show in here
10 hoost the il he said to Peep.
“Pretty things on velvel swings to hop
and jump and sing for supper.”

Peep insisted that they couldn't af-
ford it, they would have to raise prices
1o cover the extra expense, that higher
prices would drive trade away. Tl
Chirp won out. So, they hired a ok
of larks and canaries 1o raise a ractet.
then they raised prices.

“Now, we golter install a televr on
set on every table,” said Chirp "1
believe in giving our patrons the
service.”

Peep obiveted again. “We're alre oy
in the red. We've ot to watch ur
costs.” Said Chirp, “Dirds like on
would have tried to stop Colun s
from discovering America. We'd sl
be hitehed 1o the horse and buge if
TFord had listened to your twitter ng.
You're a pessimist who sees failur 10
every opportunity. I'man optimist vhe
sees opportunity in every failure. W ¢ It
fly in the face of adversity and change
the red to gold.”

Chirp won his point again. P'retty
soon the creditors began asking for a
lot of money that wasn't there and
then the sheriff closed them up.

A pessimist is a good man to have
around when an oplimist gets too o
timistic.

Ver

Ollie (The

sl

wiscly yours,
y(;ﬂ.-l)
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OUR PURPOSE! OUR MOTTO:
EDUCATE OUR OWN F AGE First— PORTANT DATA!
ELEVATE ” INDUSTRY K AND CLIP THIS IM
— National Macaroni Manufacturers L e CHE
. .
ORGANIZE Association Then--
HARMONIZE . . MANUFACT,
: Local and Sectional Macaroni Clubs HRAETURsE
OFFICERS AND DIRFCTORS 1948-1949 -
y C. L. NORRIS, President,.ccuscrsossssssrsass The Creamente Co., Minneapolis, Mitn.
. TRVING GRASS: Vice Bresident. 1000 1,'7, Grass. Noodie Co., cné:m 1,
C, EBEDERICK MUELLER, Vice President . 'F. Mueller Co., Jersey City, N, }M
ALBERT RAVARINO, Vice President Ravarino & Freschi, Inc., 5t. Leuis, Mo.
C. W, WOLFE, Adviser..c.oouvissnes : ll:su Macaroms Co., Harrsburg, Pa.
i, R. Jacobs, Direc'ar of Research. 1839 Newton St. N. W., Washington, D, C.
R. M, Ureen, Public Relations Direct: 39 No. Ashland Ave,, Dalatine, 1
M., J. Donna, Secretary-Treasurer 1.0, 0, Tlox No, 1, Draidwood, lllinois
Region No. 1 Reglon No. 6
Joseph Pellegrino, Prince Macaroni Mig. Co., Lowell, Mass, J. H. Diamond, Gooch Food Products Co., Lincoln, Nebr.
Reglon Noc 2 B ehotes. Ean Diego M Co., San Diego, Calil, OF
Peier LaRow, V. Lakos & &":'n.“'cmt" irasy Citrs N 1 E-' Imn'::ﬂ-.-ln iego Macaroni Co., San Diego, Calil,
%. t\r"d\%’r::lll‘m llllu:r'hl-urni C:.. Ellfn’né:lu.'l’n. Fo ol Guldo P, Merlino, Mission Macaronl Co., Seatile, Wash.
ﬁ:‘:l:c': E?-'zill. Gloia Macaroni Co., Rochester, N, Y. g' lol’!“:’I:'il."l'h! Cr‘n-ilelu Ca., Minneapolis, Minn. o [ ]
) t-Large
oMo 1 o o o e 1, LRI R 6 b b v enr 'Chment requirements
Charles I'resto, Roma Macaroni Mg, Co., Chicago, Il Maurice: L, Ryan, Quality Macaroni 0., St. Paul, Minn,
Region Ng, § Lloyd E. Skinner, Skinner Mlg. Co. Omahs, Nebr.
Peler J. \?h,‘.“, Delmonico Foods. Ing., Loulsvjlle, Ky. Louts 5. Vaguino, American Neauty Macarom Co., 5t. Louls, Mo,
Thos, A. Cuneo, Mid-South Macaroni Co., Memphis, Tenn. Albert 5. Weiss, Weiss Noodle Co., Cleveland, Ohio ®Th d
e ready-reference lable below summarizes the minimum and moximum
levels of various vitamins and minerals required for the products listed, In

accordance wilth Federal Standards of Identity or State laws. Additional
of this table available on request, S

ot i b ¥ -
Wikt & v
Thiamina : '
Product Hydrochloride l:buaﬂwin Niocin
181 it
Enriched BRIAD, or ather
) ) boked products Li=18 01=14 10.0-15.0 po-12s 4
e ec&eta&" S 355&98 Earichad FLOUR® 20-25 12-15 160-20.0 B0-165
Enriched FARINA 146 12 60 i i "
Enriched MACARONI®® 4050 17-22 27.0-30 its &
s Enrichad CORN MIALS 20-30 12=14 16.0-24.0 13.0-260
Bl
i THE PLA[:E I]P [.'l]“]] ].]]EAS i suaill s i leo-210 soe BB
i : o All figures represent milligrams per pound, 2 1
& 'n enriched self-rising flonr, at least 500 my. i 5 , -
54 ‘::iﬂ:c? allow for .lu-.ﬂfg(‘ I'uuau l"nmkil:'ha:" :rﬂn;:’r';" gt i
o Men in all lines of business have learned to realize, before this issue goes to press. The prog ¥ F:“,:;,"'S‘:,;'"L'I‘,::d""ﬂ"‘;i‘::'ﬁ'::% of minimum figures ofter a apecific rinsing test described in the
il and 1o appreciate the fact, that whenever two or more of : purposely set up for the convenience of those + anw i SO
3 their trade or profession meet there is an outflowing of facturers and allieds OUT WEST who « mmdt X ' B il e e
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